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 Understand Your Goal or Vision

 Determine Your Target Audience

 Current Analysis and Budget

 Establish Strategies

 Create a Calendar of Events

 Measure

 Recap/Establish Best Practices
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 FAFSA Time Alaska (FTA): Bring students to  
financial aid professionals to help them 
complete the FAFSA.

 College & Career Application Week: Have 
students complete and submit college 
applications.

 Financial Aid Nights- Provide awareness of 
financial aid and the process
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 Formerly College Goal Alaska (CGA)  a well 
established program in Alaska for almost 16 
years.

 Average turnout is about 600-700 people per 
year

 Previous cost 15k per year (first 3 years)

 Current Budget: 6k to maintain or increase
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 17-25 year olds
 Male and female
 Gen Z or Igen (born since 9/11)
 Research Traits 

• More Cynical and Realistic- jaded from tough economy, constant 
terrorism, divided nation

• Private-they witnessed life on social media
• They are Entrepreneurial- they have the technology to help 

them
• Not just tech savvy but tech reliant

 Parents of 17-25 year olds (Gen X’ers & a few Boomers)
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Local advertising and word-of-mouth is key to a 
successful event!
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 Strategies that reach the highest percentage 
of participants are consistenly:
1. High school counselors/teachers- 60%

2. Social Media- 30%
o Snap Chat, Whisper

3. Posters at school-20%

4. Fliers/posters around town-20%

5. Radio PSA’s-10%

How do we know? Surveys on Survey Monkey
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 Parents/Care Providers
• Facebook, Twitter 

 Family/Adult Friends

 Teachers

 Write Blogs, Social Media Events

 Clergy/Churches

 Native Organizations

 Recreation/Sports/Community Centers
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 Create and Hang 
Posters in:
• High Schools

• Grocery Stores

• Shopping Malls

• Restaurants

• Barbershops

• Pass out to Influencers



 Email or deliver to:
• Newspapers

• TV

• Radio 

 Forward the media 
mentions on social 
media (before and 
after)



 Script (to be read)
• 10 sec

• 15 sec

• 30 sec

 Recorded MP3 (use your iphone!)
• Distribute or email to your local radio stations 

• Ask to air free of charge as PSA or community calendar

• Provide the run date 

• Place on social media (free or paid for)
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 Radio Interviews- many local radio stations will be 
happy to have you come on the air and talk about 
your event (or record it for a later date)

 School News Letters/Announcements- Ask your 
local schools to have it sent via email or by 
automated robo calls (provide a script)

 Visits to High Schools- Ask to be a guest speaker

 Solicit Door Prizes with a drawing for those who 
attend your event
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 Surveys on Survey Monkey

 Social Media Adwords, Insights, and 
clicks/likes/forwards

 Google Analytics
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 Recap and finalize your numbers

 Decide what worked and what didn’t 

 Revise or modify as needed
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Christina Campbell 

907-269-7981

Christina.Campbell@alaska.gov
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